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Glasgow's rising pop stars on the  
symbiotic relationship behind Me + U

 FREE   February 2020  Issue 173

.C
O

.U
K

BIG DECADE  
ENERGY

BOSSY LOVE

“One of the  
success stories 
in independent  

journalism”
Ninja Tune

(Tom Adcock, 
senior publicist)

As well as being stitched into The Skinny  
September issue, we also print 25,000  
stand-alone copies of our Student Guide,  
which are handed out at freshers fairs.

COVER TO COVER

“Being featured on the 
cover of The Skinny was 

a very significant moment 
for us. The feature delved 

deeper than just skim-
ming the surface of what 

we do - something we 
value a lot when so many 

interviews just ask the 
same questions.”

Free Love
(Suzi and Lewis Cook)

.C
O

.U
K

MUSIC | FILM | CLUBS | THEATRE | ART | BOOKS | COMEDY | TRAVEL | FOOD & DRINK | INTERSECTIONS | LISTINGS

 FREE 
I N D E P E N D E N T  C U L T U R A L  J O U R N A L I S M

SPARKING JOY AND GROWING COMMUNITY

FREE LOVEFREE LOVE

FREE LOVE
MALCOLM MIDDLETON — CLOTH — TIMOTHÉE CHALAMET — ADAM DRIVER — EMMA WOLUKAU-WANAMBWA 

 BASMA ALSHARIF — ANDRÉ ACIMAN — SUZI RUFFELL — EDWIN ORGAN — GIANT SWAN 

November 2019  Issue 170

Deck the halls?
Christmas is (probably) not cancelled!

.C
O

.U
K

I N D E P E N D E N T  C U L T U R A L  J O U R N A L I S M
 FREE 

MUSIC | FILM | CLUBS | THEATRE | ART | BOOKS | COMEDY | TRAVEL | FOOD & DRINK | INTERSECTIONS | LISTINGS

August 2019  Issue 167

EMBRACE 
THE CHAOS

REFLECTING THE WORLD TODAY AT EDINBURGH'S FESTIVALS WITH 
FRINGE OF COLOUR, JOSIE LONG, SOPHIE DUKER, TRAVIS ALABANZA, 

MATT WINNING, DERAY MCKESSON, SOFIE HAGEN, KATE TEMPEST, 
SHARON VAN ETTEN, CORIN SWORN AND... FRINGE DOGSHORTLISTED FOR PPA  

SCOTLAND COVER OF  
THE YEAR 2019 

1_Cover.indd   1 23/07/2021   14:01

SHORTLISTED FOR PPA  
SCOTLAND BRAND  
EXTENSION OF THE YEAR

Scotland’s free, monthly magazine 
covering all things cultural with 

a grassroots focus.

The Skinny celebrates creativity. 

 FREE   September 2021  Issue 188

STUDENT GUIDE · HAMISH HAWK  
CHIKAKO YAMASHIRO · ROB AUTON 
STINA MARIE CLAIRE · BEMZ · BELIT SAĞ 
ROSE PLAYS JULIE · EVE LIVINGSTON

STUDENT 
GUIDE

Dundee  —  Edinburgh  —  Glasgow FREE  •  2021

Photo by: Craig M
cIntosh
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GET INVOLVED

It’s not all about print. As an agile  
media brand, we communicate with  
our loyal readership through multiple  
physical, digital and experiential channels.

25,000* copies 
distributed across 
Edinburgh, Glasgow 
and Dundee every 
month

THE SKINNY

PRINT DIGITAL

SOCIALS

CITY GUIDES

INSTAGRAM FACEBOOK TWITTER

CREATIVE
PROJECTS

ZAP
12,000 subscribers 
to our weekly email 
newsletter

THESKINNY.CO.UK
75,000* monthly 
unique users

17.9k+ followers 50.9k+ followers 53.2k+ followers

Partnerships 
and events

BESPOKE 
CONTENT

ADVERTS SUPPLEMENTS

* Our print and web figures are still recovering from the  
pandemic - get in touch to find out the latest.

p12p10

p15

p6

p20p6

p8 p16 p18 p14
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READERS & REACH

75,000* monthly unique 
users, 175,000* monthly 
page views and 12,000 
email subscribers

120,000+ social  
media followers across 
Facebook, Twitter and 
Instagram

25,000* free monthly 
copies and 120,000* 
monthly readers

The Skinny reader is young, has cash, and goes out. Culturally 
adventurous, our core demographic is 18-34 years old, ABC1 
and a roughly even gender split, favouring women.

55%

37%

8%

18-34 35-54 55-65+

54%

46%

Women Men

STAMPS OF APPROVAL
Don’t take our word for it. Here is a small 
selection of the organisations who support 
The Skinny.

DISTRIBUTION PARTNERS

In healthier times, our magazine can be found at 
over 500 distributors, including airports, throughout  
Edinburgh, Glasgow and Dundee. Since the 2020 
pandemic we have been tactically adjusting our  
distribution strategy on a monthly basis, currently  
serving over 300 venues and growing all the time.

*Figures still recovering from pandemic

Would you like to stock 
The Skinny? Get in touch!

To find out where to pick up the latest issue,  
scan this QR code or point your browser to 
theskinny.co.uk/new-issue

theskinnymag

 FREE   

COP26 Coalition are mobilising for climate justice

Time for Action

November 2021  Issue 190
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There’s no need to include crop marks on any of our 
adverts and we only require a bleed on Full Page adverts. 

1/8 Box
117.5mm(w) x 73mm(h)

£295

1/2 Horizontal
239mm(w) x 150mm(h)

£795

1/2 Vertical
117.5mm(w) x 304mm(h)

£795

1/4 Box
117.5mm(w) x 150mm(h)

£495

PRINT ADVERTISING

Since 2005 The Skinny’s  
flagship monthly* printed 
magazine has been a trusted 
source of events and culture 
recommendations in Glasgow, 
Edinburgh and Dundee. 

The bi�est arts and culture 
mag in the country, and printed 
on distinctive trimmed-tab-
loid size recycled newsprint, 
The Skinny provides unique 
access to the discerning 18-34 
year old culture consumer in 
Scotland.

Print artwork should be 
300dpi, CMYK and sent as  
either a JPEG or a PDF with 
all layers, fonts and images 
embedded. 

Need a hand putting together 
your ad artwork? We offer in-
house design** by professional 
designers for an additional fee.

Send adverts to  
adverts@theskinny.co.uk

*turn to p23 for dates /  
deadlines

**subject to capacity

Priority Positions 
B: 275mm(w) x 342mm(h)
T: 265mm(w) x 332mm(h)
TS: 240mm(w) x 310mm(h)

Inside Front Cover:  £1645
Page 3:    £1645
Outside Back Cover:  £1745

DPS (Double-Page Spread)
B: 540mm(w) x 342mm(h)
T: 530mm(w) x 332mm(h)
TS: 500mm(w) x 310mm(h)

£2250

Cover Wrap
Consists of front cover, IFC, IBC and OBC
B: 540mm(w) x 342mm(h)
T: 530mm(w) x 332mm(h)
TS: 500mm(w) x 310mm(h)

£9500Full Page
Bleed: 275mm(w) x 342mm(h)
Trim: 265mm(w) x 332mm(h)
Type Safe: 240mm(w) x 310mm(h)

£1245

Need a hand getting the specs right?
Check out our handy template files at
theskinny.co.uk/specs
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THESKINNY.CO.UK

Tech specs:

Our website isn’t just an  
engaging platform for all our news 
and features. It’s a dynamic way of 
reaching our tech-savvy readership, 
via high-impact display units (p11) and 
custom promoted content (p14).

75,000 unique users  
per month

175,000 page impress- 
ions per month

0.18% average click-through 
rate

49% of traffic from  
mobile devices

How much does it cost?
The cost of advertising on theskinny.
co.uk is determined by pageviews or 
impressions. This means you pay 
for the actual number of times your 
advert will be seen (CPM, cost per 
thousand impressions).

Choose an advert type from 
those on the right

Decide how many times you’d like  
your advert to appear on our site  
(impressions)

Multiply the CPM cost by the 
impressions (in thousands)

Traditional image formats  
and rich media accepted

Maximum file size 1mb

Please submit files 5 days  
before live date

For detailed specs and advert 
templates, please head to 
theskinny.co.uk/specs

Impressions Billboard  
(£18 CPM)

MPU
(£20 CPM)

10,000 £180 £200

20,000 £360 £400

30,000 £540 £600

1

2

3

Desktop: 970px(w) x 250px(h) 
Mobile: 320px(w) x 50px(h)

Billboard £18 CPM

Desktop & Mobile: 
300px(w) x 250px(h)

MPU £20 CPM

Takeovers

Book one of our web takeovers to 
become the exclusive advertiser on a 
section (e.g. music, film, students) or 
the whole of theskinny.co.uk.

Section: £150 per week
Site: £250 per day

For detailed specs and advert 
templates, please head to 
theskinny.co.uk/specs

Includes:MPUBillboardReskin
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Images in advertorial 
commissioned by  
The Skinny on behalf  
of Ace & Tate. 

THE SKINNY ZAP

An organically grown,  
effortlessly informed  
weekly events newsletter.

Create your own bespoke email and 
send your message direct to our ZAP 
signups. The Skinny team can help 
you create a beautifully engaging mes-
sage to suit our reader’s demands and 
convey your campaign effectively. 

BESPOKE SOLUS EMAIL

Box Advertising     £120
300px(w) x 250px(h) 

Banner Advertising     £240
600px(w) x 250px(h)

Advertorial     £300 
600px(w) x 250px(h)

Reader Offers £30
per week

£700 + £100 Production Fee

Please provide artwork to your 
sales contact no later than  
Monday prior to inclusion.

Every Friday

Top weekly  
recommendations 

12,000+ subscribers 

Also hosted on 
theskinny.co.uk 

Posted via social networks 
120,000+ friends/followers

Image + 75 words

Photos by Marilena Vlachopoulou, 
commissioned by The Skinny on behalf of Dr Martens
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BESPOKE CONTENT GET INTERACTIVE

Festive Gift Guide

For campaigns requiring a more 
tailored approach. 

Use The Skinny to tell your story. 
We can use our seasoned journal-
ists to develop engaging print and 
web content to your brief.

Try giving your campaign an interactive element to really amplify your 
engagement with our readers.

Sometimes we create composite 
opportunities where multiple 
clients can book inclusions in  
the same article, such as our 
Shop Local festive gift guide 
every December issue. This can 
be an economical alternative –  
or addition – to biªer campaigns, 
and is a great option for smaller 
local businesses.

— 56 —

THE SKINNY
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With Edinburgh now 
opening up after a 
year-and-a-half of 

lockdown, it’s been extremely 
exciting to see our favourite 
local businesses back thriving 
and live music back on the 
menu at the city’s much-loved 
gig venues. While the August 
festivals have been more 
modestly scaled than in previ-
ous years, it’s been extremely 
heartening to see the Edinburgh pavements and cycle paths busy 
again, with people walking and cycling across town to catch a 
festival show or gig with friends.

One person who’s been enjoying the return of Edinburgh’s 
August festivals is Claire Ferguson. The cofounder of Claire 
North Creative, Claire is a freelance social media director and 
Scottish travel influencer – find her on adventures around 
Scotland at @alittlebitofclaire and @alittlebitofscotland. She’s 
also a music fan, and was excited to visit Edinburgh 
International Festival’s new pop-up pavilion at Edinburgh Park 
to catch one of her favourites from back in the day: Damon 
Albarn. The Blur and Gorillaz frontman was in town and had 
brought a string quartet in tow for a new solo show ahead of the 
release of his new album The Nearer the Fountain, More Pure 
the Stream Flows.

We spoke to Claire about the return of live music, getting 
to the festival’s new pop-up venue at Edinburgh Park and using 
a gig as the opportunity to meet a friend halfway. 

The Skinny: Where did you begin your journey to head to the 
concert at Edinburgh Park?
Claire Ferguson: I travelled from South Queensferry, where  
we live. 

Why did you choose to meet at the 
Damon Albarn gig?
I loved Blur and Gorillaz back in the 
day, but I haven’t seen any of his solo 
shows, so I was really keen to see 
him in Edinburgh. 

Was this your first gig since the 
pandemic? How was the 
atmosphere?
Yeah, it was. It was a strange experi-
ence. It took a while to get used to 
sitting down in the chairs for social 
distancing. I think it was strange for 
Albarn too, as he asked us to get out 
of our seats and come to the front. 
Many of us did get up as asked and it 
was fantastic! 

With Meet Me Halfway, the City of Edinburgh Council is encouraging you 
to think greener and meet friends halfway, preferably by foot, wheel or 
cycle if you can. With live events now possible, maybe a local gig is 

the ideal place to meet a friend halfway?

Interview: Jamie Dunn

Edinburgh Parklife

How did you choose your route to  
Edinburgh Park?
I always use an app on my phone to check the best 
route for walking, cycling or using public transport. 

Did you see a different side to Edinburgh or 
anything new on your journey?
I was glad to catch the sunset. Sunsets always 
bring out the best in Edinburgh people! Such a 
happy chilled vibe. 

Did you get any food or drink on your route to the 
gig or afterwards?
No, but I got to order a couple of drinks to my seat at the venue, 
which was very convenient but could be deadly if you were 
having some of their amazing cocktails. 

How long did the journey take?
It took roughly 30 mins door-to-door. 

What were the highlights of the gig?
Definitely when Damon asked people 
to come up to the front and stand to 
experience the gig. The sunset and 
just seeing how happy people were 
was also great. Simple things! 

What, for you, were the benefits of 
meeting halfway?
I don’t actually drive so using local 
transport is always easy and conven-
ient. And I find it less stressful than 
being in a car. 

Can you see yourself meeting 
friends halfway more often?
Absolutely! If there’s no need to 
drive, then don’t.  

Follow Claire’s journey at 
 @alittlebitofscotland  

To find out more about the 
health and environmental 
benefits of the City of Ed-
inburgh Council’s Meet Me 
Halfway campaign, as well as 
ideas for your own journey, 
head to edinburgh.gov.uk/
meetmehalfway

Photo: @
alittlebitofscotland

Photo: @
alittlebitofscotland

Photo: Jess Shurte

Photo: Jess Shurte

Half page print article:
£795 + £150 production fee

Full page print article:
£1245 + £150 production fee

DPS print article: 
£2250 + £300 production fee

Web article: 
(Includes social media posts): 
£1200 + £100 production fee

Photography and illustration can be  
included at an additional cost.

Cost: £150 for an image 
and 50 words of copy

— 46 —
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Shop Local

Fruitmarket

The Fruitmarket bookshop has brilliant and exclusive 

selection of books, cards and Christmas gift delights.  

You can visit in person, or browse our extended online  

shop and bring the bookshop direct to you, wherever you  

are this Christmas. 

45 Market St, Edinburgh

fruitmarket.co.uk

Scottish Chamber Orchestra

Celebrate the new year in �ne style with the Scottish 

Chamber Orchestra’s New Year Gala Concerts in Edinburgh, 

Aberdeen and Perth, 1-3 Jan. 

Featuring delicious dance-hall music by Dvořák and 

toe-tapping Viennese waltzes by the Strauss family, the SCO 

is joined by vibrant young Prague-born conductor Jiří Rožeň 

for this ever-popular event!

Tickets start at £13. Book at sco.org.uk

DCA

Bringing together a unique selection of local and national 

design, jewellery and craft with contemporary homeware, 

books, gifts, and limited edition prints produced in DCA 

Print Studio, DCA Shop is the perfect place to �nd your 

Christmas gifts. Shop in person at Dundee Contemporary 

Arts, or online at shop.dca.org.uk, where you can �nd special 

themed gift boxes to make your Christmas shopping even 

easier.

 152 Nethergate, Dundee

A rundown of some special offers and events 

happening this festive season

Hatch

Based in the heart of Glasgow's West End in Kelvingrove, 

Hatch provides both a retail space for over 100 independent 

UK designers, and a creative workshop space available for 

hire for artist-led workshops. 

340 W Prince's St, Glasgow 

hatchglasgow.co.uk

The Alchemy Experiment

The Alchemy Experiment opened in October 2020 with the 

aim of creating an inclusive art space. Since opening, the 

space has hosted open calls that resulted in two publications 

& exhibitions with entrants and art from all over the world, 

as well as workshops, spoken word events, art shows, live 

music and pop-up shops for artists and makers’ work. 

157 Byres Rd, Glasgow. 

alchemyexperiment.co.uk 

Jiří Rožeň

The Alchemy Experiment

Fruitmarket

DCA

Hatch

Photo:  Petra H
ajska

Photo: Spike W
right
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Barney's Beer

What better way to spread the Christmas cheer than with a 

box of beer? Barney's Beer has a variety of beer gift packs to 

choose from, so whether there's a hophead, devout dark beer 

drinker or someone who likes something cheek-puckering 

on your nice list, this Edinburgh microbrewery has it sorted. 

barneysbeer.co.uk/shop

Mr Wood's Fossils

Edinburgh’s famous fossil shop opened in 1987 and has been 

amazing ever since. Drop in to the shop in the Grassmarket, 

or visit the website. Pictured: Campo del Cielo meteorite, 

4.54 billion years old, Chaco, Argentina. £40-£60.

5 Cowgatehead, Edinburgh

mrwoodsfossils.co.uk 

Department of Magic 

Tucked away in the heart of Edinburgh’s Old Town, The 

Magic Potions Tavern makes the perfect winter rendezvous 

for any witch or wizard. Grab your magic wand and brew up 

a delicious concoction at Edinburgh’s highest-rated mystical 

cocktail experience. Parchment letters in wax sealed 

envelopes are available for any and all gift vouchers.  

9 Blair St, Edinburgh 

departmentofmagic.com

ploterre

ploterre combines mathematics and design to create limited 

edition prints.

Based in Edinburgh and inspired by the natural  

world, each piece is printed by hand using locally made, 

natural materials.

Every design has a story to tell. From using image analysis to 

reveal the most commonly seen bird colours �ying into our 

green spaces, to developing formulas to create dazzle 

patterns from ocean surface currents. 

ploterre.com

Coburg House

Coburg House Art Studios houses four �oors of private 

studios (open in August and December for one of the best 

open studios events around). This old granary also boasts an 

artist-run gallery and shop selling art and craft created by 

the artists based in the studios, open weekends 11am to 4pm. 

 
15 Coburg Street, Edinburgh. 

coburghouse.co.uk

Pickering's Gin

Designed as the perfect favour for the Christmas table, 

Pickering’s Save My Seat Set contains four miniature bottles 

of gin, complete with four customisable place-setting tags 

for just £20. By purchasing one from Pickering’s Distillery 

Shop, you will automatically be entered into a draw to win a 

year’s supply of gin in time for Christmas!  

pickeringsgin.com

Edinburgh International Book Festival

Give the book lover in your life a gift membership with the 

world’s leading literary festival. As a Friend of the Edinburgh 

International Book Festival, they will receive advance 

booking privileges for the August 2022 events, a full 

programme brochure by post, invitations to special events 

and much more. Order by phoning 0131 718 5653 by 14 

December for Christmas delivery or email friends@

edbookfest.co.uk.

 
edbookfest.co.uk/support-us/friends-of-the-festival

The Queen's Hall

The Queen’s Hall’s Associate Artist Michael Begg and the 

Black Glass Ensemble premieres Light Water Is Black Water, 

commissioned by the Ocean ARTic partnership, at The 

Queen’s Hall on Saturday 15 January. This extraordinary new 

music will be fully realised in all its glacial beauty, alongside 

incredible Arctic expedition footage and scienti¢c readings. 

thequeenshall.net/whats-on/light-water-black-water

Light Water is Black Water

Mr Woods Fossils

Dean Atta at Edinburgh International Book Festival

ploterre

Barney's Beer

Coburg House

Department of Magic

Pickering's Gin

Photo:  Sim
on Saffrey

Photo:  Robin M
air

Photo:  Rebecca J Kaye

Photo: Peter Dibdin

Photo: Shannon Tofts

Im
age: Courtesy M

onkey Barrel

Who doesn’t like free stuff?  
Simply provide 100 words of  
copy, a hi-res image and an ex-
citing prize, and we’ll do the rest: 
craft a bespoke page, share it via 
our social channels (120,000+) 
and The Skinny Zap mailing list 
(12,000+), and we’ll pick the  
winners for you.

Cost: £500

Competitions

Take advantage of our fastest- 
growing social platform by  
engaging directly with our  
18k Instagram followers. 

Get 24 hours of access to  
@theskinnymag and have fun  
posting to our Stories and Grid.
 

Cost: £750

Instagram
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For rates and more information, talk 
to George (george@fest-mag.com) 
or head to fest-mag.com/advertise

SUPPLEMENTS

For when a single article or advert 
won’t quite cut it, we can make you 
a whole new publication.

We’ll turn our in-house expertise 
to creating a unique multi-page 
exploration of your event, festival 
or exhibition, all according to your 
brief. This can be stitched into The 
Skinny or printed as a high-quality 
stand-alone magazine.
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 FREE   June 2021

FEST MAGAZINE

Established in 2002, our sister magazine Fest has grown to become the  
bi¤est free guide to the Edinburgh festivals. Now we’ve taken it Down  
Under to cover the festivals in Adelaide, Australia, too.

Fest Edinburgh Fest Adelaide

2019 Previews | City Guide | Venue Map

Fe
st

iv
al

 P
re

vi
ew

2020 Previews | City Guide | Venue Map

fe
st

-m
ag

.c
om

Your FREE Festival Guide

27
 F

eb
ru
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y 

– 
9 

M
ar

ch

Reviews | Full Listings | Venue Map

fe
st

-m
ag

.c
om Your FREE Festival Guide

Inside:

Dyson Stringer Cloher

Breaking the Waves

Tyson Yunkaporta 

WERK IT

The Kagools 

Blunderland 

ODETTE

ON THE WOMADELAIDE STAGE

Official media partner to the 
Edinburgh Festival Fringe

Tactical frequency of editions 
providing comprehensive 
festival visibility 

Compact A5 size 
for easy portability

Targeted distribution to box 
offices and key venues

2022 plans still TBC - get in 
touch to hear the latest

Only dedicated festival  
magazine in the city, est. 2018

Prints a competitive 25,000  
copies total, and growing

Four editions: one Preview, 
three Festival issues during 
February and March

Same winning formula of  
pocket-sized A5 editions  
and strategic distribution

Edition currently on pause 
while travel is restricted

Got a show at Edinburgh 
and Adelaide? Ask about 
cross-festival packages. 

Every project is quoted  
bespoke – please get in  
touch to find out more.

33July 2019 Lifestyle
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THE SKINNY GUIDE TO...

1_Cover.indd   1 23/07/2021   14:01

Looking to target culture-hungry  
tourists in Scotland’s cities?  
Try our three compact Guides  
to Edinburgh, Glasgow  
and Christmas.

Offering insider’s guides to the cities 
plus tips on things to do in the  
surrounding areas, these free A5  
print publications provide a  
curated tour of restaurants,  
bars, galleries, record stores  
and bookshops, with a focus  
on supporting local businesses  
and community projects. 

Our portable, pocket-sized Guides  
will be a handy resource for tourists –  
and the best way to tell them  
about your business.

To secure your advertising 
space, or ask any questions, 
please email sales@theskinny.
co.uk or call 0131 467 4630

Circulation:
Between 20,000-40,000 free copies 
per Guide 

• Edinburgh & Glasgow Guide street 
dates: 1 July 2022 

• Artwork deadline:  
21 June 2022 

• Christmas Guide street date:  
25 Nov 2022 

• Artwork deadline: 
15 Nov 2022

Distribution:  
Available for free in culture and hospi-
tality venues, city centre supermarkets, 
hotels and airports (Edinburgh & Glas-
gow arrivals, Gatwick departures)









1/8 Box
60mm(w) x 45mm(h)

£195

1/2 Horizontal
123mm(w) x 93mm(h)

£495

1/2 Vertical
60mm(w) x 188mm(h)

£495

1/4 Box
60mm(w) x 93mm(h)

£325

Priority Positions 
B: 154(w)mm × 216mm(h) 
T: 148(w)mm × 210mm(h)
TS: 128(w)mm × 190mm(h)

Inside Front Cover/Page 3          
Outside Back Cover           

Full Page
B: 154(w)mm × 216mm(h) 
T: 148(w)mm × 210mm(h)
TS: 128(w)mm × 190mm(h)

£825

DPS
B: 308mm(w) x 216mm(h)
T: 296mm(w) x 210mm(h)
TS: 256mm(w) x 190mm(h)

£1495

There’s no need to include crop marks on any of our 
adverts and we only require a bleed on Full Page adverts. 

File is a flattened PDF, 
TIFF or JPEG
 
Resolution is 300dpi  
Correct size and orientation
 
Colour profile is CMYK
 
Legible typesize (5.5pt min) 
 
Full page ads have correct 
bleed and safe area sizes
 
No crop or bleed marks

Artwork
Checklist

£1250
£1375
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CREATIVE PROJECTS & PARTNERSHIPS

Kelburn Garden Party
For 2022, we are continuing our partner-
ship with the West Coast’s longrunning 
jewel of a music festival by curating our 
own stage for the weekend – The Skinny 
Stage – selecting the best local and up-
and-coming artists.

We’re more than just a print and digital platform. Through exciting partnerships, 
we’ve curated exhibitions, made podcasts, hosted short film competitions, given out 
comedy awards, sponsored music festival stages, run club nights and put on more 
gigs than you can shake a mic at. Here are a few examples:

Loading Bay Launch
We organised the launch party for  
Glasgow’s first indoor skate park, com-
plete with DJs, drinks and – of course –  
a slick skate video after the event.

We Are 1 of 100
Early pandemic, we wanted to create 
something of value for our readers and 
the industry. We teamed up with limited 
edition T-shirt maker 1 of 100 to produce 
our Show Up for the Arts! tee.

Contact Tom to find out more
tom@theskinny.co.uk

WRITER DEVELOPMENT

We know that good writers don’t just  
appear out of thin air. We’re also sensi-
tive to the fact that not every budding 
journalist gets access to the training, 
resources or opportunities they need in 
order to flourish.

Beyond simply commissioning emerging 
writers as often as we can, we have also 
sought to partner with arts organisations 
to craft formalised development pro-
grammes, especially those supporting 
marginalised groups. These come in a 
variety of forms, but all involve mentor-
ship by our team, hands-on experience 
in their chosen field, and the chance to 
have their work published (and read by 
thousands).

— 21 —
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I moved to Scotland in 2016, thinking at first that it 
was going to be a temporary move. Instead, I fell 
in love with the place and have been proud to call 

it my home ever since. However, this recent year-
and-a-bit has been difficult to manage, not only 
because of the pandemic, but also because of the 
worldwide increase in anti-ESEA (East and South 
East Asian) violence and discrimination. Around the 
same time that Donald Trump called COVID-19 the 
“Chinese Virus”, my ESEA friends and family 
reported experiencing racism and prejudice with 
increasing frequency. This was reminiscent of the 
2001 foot-and-mouth crisis, which the Daily Mail 
named ‘Sheep and Sow Sauce’, and which tri�ered 
a wave of anti-Chinese sentiment, as well as the 

2003 SARS outbreak, which was the first time I 
distinctly remember something overtly racist  
being said to me, by another kid in the school 
playground. Scotland wasn’t safe from this most 
recent increase in anti-ESEA rhetoric, with racially 
motivated attacks reported in Edinburgh, Glasgow 
and further beyond.

Organisations formed in response, including 
End the Virus of Racism, besea.n (Britain’s East 
and South East Asian Network) and ESA Scotland. 
These groups have been working not just to 
challenge bias against the ESEA community within 
British media, but also as a platform for 
celebration among British ESEA people. At a time 
when access to my own family and culture was 

limited, these organisations and celebrations 
encouraged me to keep going with my own  
creative projects. 

In February 2020, I performed my show 
FORTUNE at the Just Start Here Performance 
Festival in Dumfries. FORTUNE, a one-man  
show about authenticity, mixed-ness and anti-
Asian racism, is told through the medium of 
fortune cookies, and during rehearsals I had 
furiously adapted my script to mention virus-
specific racism and my feelings of anger towards 
it. Once lockdown hit and live performances 
became impossible, the thought of having to 
adapt the script once again for digital perform- 
ances – while also dealing with the rates of 

We Are Here
Responding to the recent increase in anti-Asian racism, as well as 

the precariousness of the creative sector, we speak to different 
creatives in the Scottish East and South East Asian community 
about staying inspired, breaking barriers and solidarity. This is 

the third installment of our series platforming emergent writers, 
produced in partnership with Edinburgh International Festival

Interview: Sean Wai Keung

Anna Cheung
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Sarah Kwan
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Sean Wai Keung

Mamoru Iriguchi

Sean Shibe
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Photo: Angela Le�

Natasha Sotsai Falconer

Taylor Roh

In 2020-21 we’ve worked with some of 
Scotland’s leading cultural organisations 
to develop and platform writers at the 
very beginning of their careers. 

These include Edinburgh International 
Festival, Scottish Queer Internation-
al Film Festival, Glasgow Youth Film 
Festival, Edinburgh International Film 
Festival, Disability Arts Online, Glas-
gow School of Art, Edinburgh College 
of Art, LUX Scotland and Alchemy Film 
& Arts among others. In 2022 we hope 
to build on this still further. We’re also 
fortunate to see our writers consistently 
win awards, such as the PPA Scotland 
Awards or the Allen Wright Awards for 
Excellence in Fringe Journalism.

If you’d like to know more – or get involved – drop us a line.

Photo by: Stevie Pow
ers

Photo by: Alice M
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PAYMENT Ts & Cs

Print advertising clients have 7 days 
after street date to make payment

All invoicing is electronic unless 
otherwise stated

Up to 30% may be added to  
your invoice as a late payment 
charge if you do not pay by the 
agreed date

2022 STREET DATES & DEADLINES

Booking Artwork Street

January 2022

February

March

April

May

June

July

August

September

October

November

December

January 2023

8 Dec

19 Jan

16 Feb

16 Mar

20 Apr

18 May

22 Jun

20 Jul

17 Aug

21 Sep

19 Oct

16 Nov

12 Dec

14 Dec

25 Jan

22 Feb

22 Mar

26 Apr

24 May

28 Jun

26 Jul

23 Aug

27 Sep

25 Oct

22 Nov

16 Dec

4 Jan

1 Feb

1 Mar

29 Mar

3 May

31 May

5 Jul

2 Aug

30 Aug

4 Oct

1 Nov

29 Nov

4 Jan

You will have 48 hours after booking 
to cancel your advert after which time 
you will be liable for the full cost of 
the advertising booked

If advertising is booked but artwork 
not provided by the deadline, the 
client is still liable for the cost of the 
advertising

Full terms and conditions can be found at:
theskinny.co.uk/about/advertising-terms-and-conditions
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